LISA BONDURANT > TITLE : Senior VP, Dir. of Public Relations COMPANY : The Communications Group
L BI am a member of the management team of The Communications Group, a
regional marketing, advertising and public relations firm based in Little Rock.
We are a full-service marketing firm with a specialty in education and outreach, business-

to-business, health care, financial services and public relations for large corporations doing

business in the region. We've built an environment that nurtures growth, creativity and

an entrepreneurial spirit. It’s a great formula for people who want to thrive in a highly

competitive business and a large contributor to the longevity of our client relationships.

why i love this
I thrive on the energy, creativity and strat-
egy required to be successful in this busi-
ness. And I've never worked anywhere that
I love more.

career goal

To be in charge.

X1 College [ School of HardKnocks
[JiPhone (X Blackberry
Hours a week? 50+

ADVISORY BOARD

Best business advice you ever

received and who gave it? Too much

concentration on correcting your weak-
nesses will result in going to your grave
with well-honed weaknesses. If instead,
however, you concentrate on harnessing

those things at which you are exceptional —
the things for which you have great passion

— those unique abilities will ultimately
contribute far more to your success. From
agency president Dan Cowling.

Who consistently inspires you?

My clients, my colleagues and my family.

What business men and women
do you admire the most? I'm a
pretty big fan of my agency partners

— Dan Cowling, Neal Moore and Dane
Cowling. They have extremely high
professional standards, their ethics are
inscrutable, and they have worked very
hard to create an environment where
people can succeed.

HOW WILL YOU KNOW when you are successful?

\When my name is on the corporate letterhead.

FAVORITE WORKPLACE EXPRESSION

F—

BUSINESS MODELS
WOMEN TO WATCH IN 2009

a soirée special promotion

— ﬁ BEST WORK DAY

I think the most fun | ever had on the
job was when | got to build a Great
American Smokeout campaign around
President Bill Clinton’s infamous line
about “not inhaling.” The campaign
was picked up nationwide, and |

did interviews for CNN, NPR and
Entertainment Tonight, among others.

ﬁ WORST WORK DAY

Hands down, the very worst day of my
career was when | did a five-city press
tour with a governor in a small twin-
engine plane while trying to outrun a
hurricane. | was one of only a handful
of people on the flight who did not
spend the entire day getting airsick.

“l work in an

advertising agency...
my favorite expression
is unprintable.”




