BreastCare
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Project: Promotion of Cervical Cancer
Awareness Month

Background

BreastCare is a program managed by the Arkansas
Department of Health that provides free breast
and cervical cancer screening and treatment for
uninsured and underinsured Arkansas women
ages 40-64. But only recently was

print messages were confusing. When the human

papillomavirus (HPV) was discussed as a cause

of cervical cancer and the fact that the virus is

sexually transmitted, focus group participants
were alarmed that the wrong message

a separate task force established Q Arkansas would be delivered. They were

to help raise awareness of cervical Cervical Cancer  afraid that cervical cancer would be
cancer in Arkansas women. The é Task Force portrayed as an STD and they just
Cervical Cancer Task Force (CCTF) \ didn’t want to go in that direction.

developed an awareness plan and

needed to announce it while distributing messages
to physicians about the importance of cervical
cancer screening and early detection. The task
force also needed to communicate with legislators,
upon whom they are dependent for funding.

Research & Planning

Both TCG and the BreastCare staff believe strongly
in researching a concept before implementing

it. We envisioned a media campaign targeting
Arkansas women to raise awareness of continued
screening and early detection of cervical cancer.
Our research revealed information that led us to a
tactical plan.

The Arkansas Department of Health has statistics
that revealed a large majority (over 70 percent) of
Arkansas women are reqularly screened for cervical
cancer. Our focus group testing confirmed that
most of our target audience (women 40-64) was
already aware of the importance of having Pap
tests on a regular basis.

Focus groups let us know that there was too much
information about cervical cancer’s cause and
prevention for a 60-second radio spot and that

TCG also met with the Cervical Cancer Task Force
and learned from the physicians on the CCTF that
there are many doctors who do not remind their
patients to have a Pap test. This was a surprise to
both TCG and BreastCare.

Goal

The overall goal had been to educate and

raise the awareness of women across the state
with messages about cervical cancer and the
importance of regular screening with a focus on
areas of the state with the highest mortality and
lowest screening rates. However, after research,
the campaign took another direction. The goal
then became the development of a communication
plan that reached primary care physicians and
legislators and enlisted an army of grassroots
volunteers to reach at-risk women.

Target Audience

The target audience for cervical cancer messages
was primary care physicians who needed to be
reminded that their patients might not remember
to get screened for cervical cancer and might need
to be reminded by their doctor to be screened
regularly. TCG also targeted state legislators
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because they ultimately control the funding for
the administration and activities of the Cervical
Cancer Task Force. Our public relations staff also
focused on the Alpha Kappa Alpha (AKA) sorority
as a means to communicate the Pap test message
to the female African American community at the
grassroots level.

Implementation

Print ad — With a smaller, targeted audience,
TCG determined that radio and newspaper were
probably not appropriate given the budget
limitations, but that print
Iﬂ?tpiﬁ .r...[.,e?t could still be utilized with
trade publications and
targeted to physicians. TCG
developed a simple, full-page
ad with the headline “The
Pap Test. Still Routine. Still
Important.” The information
in the ad goes on to remind
physicians how important
early detection is and how
successful early treatment has
proved to be a lifesaver.

When detected early, cervical cancer is one of the
most treatable cancers with a five year survival rate
of 92 percent.

‘The Centers for Disease Control and Prevention
estimates half of the women diagnosed with cervical
cancer have never been screened and an additional 10
percent have not been screened in the past five years.
BreastCare, a program of the Arkansas Department
of Health and Human Services, provides coverage
for breast and cervical cancer screening for eligible
women. Refer your patients to 1-877-670-2273 for
cligibility determination.

Although some women are receiving the new
HPV vaccine, the Advisory Council for Immunization
Practices only recommends it for females between
ages 9 and 26. The vaccine does not replace the
routine Pap test. I stil important to include a Pap
test as part of a woman's physical examination.

Pap Facts

+ « Cenvical cancer screening should begin
* approximately three years afterawoman &
. becomes sexually active, but no later than  +
+ 9lyearsold .

+ * Women over 21 years of age should have

+  aPap test at least once every three years
+ after three consecutive negative tests

+  Women 70 years of age who have had at &
: least three consecutive normal Pap tests

2 and no abrormal results in the last 10 years +
© may decide to stop screening. .

Arkansas Cervical Cancer
Task Force
Arkansas Department of Health and Human Services

www.ArkansasCancerCoalition.org
and click on Cervical Cancer Task Force

Physician
Magazine Ad

News Conference & Legislative Luncheon -
January is Cervical Cancer Awareness Month

across the nation. So TCG recommended hosting

an event at the state
capitol targeting our
state legislators. Our
public relations staff
developed a Cervical
Cancer Awareness Day
that was two-fold. It
began with a news
conference in the Capitol
rotunda. TCG asked
Arkansas Representative
Wilhelmina Lewellen to
serve as host. Through herinvolvement, TCG was
able to secure the participation of the state’s first
lady and the lieutenant governor to participate

in the news conference and underscore the
importance of cervical cancer awareness.

Thousands of
Arkansas Women
are not Being
Diagnosed with
Cervical Cancer.

Let’s Keep it
that Way.

Join Us on January 22 for an
Important News Conference

Invitation

Our past experiences have taught us that as busy
as our state legislators are, they will often make
time for a lunch meeting. So at the conclusion of
the news conference, TCG moved across the street
to the Capitol Hill event room for a legislators’
luncheon. A cervical cancer survivor was on hand
at luncheon to tell her early detection story, along
with a physician who underscored the importance
of still recommending cervical cancer screening and
continued funding for the program. Approximately
60 legislators attended the luncheon.

) =1
vical cancer in

Rep. Wilhelmina Lewellen

Legislators attending the luncheon

Lt. Gov. Bill Halter
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“Tell a Sister”
Toolkit

Tell
a Sister
About

Cervical

Cancer!

| Arkansas

A Cervical Cancer
Task Force

Arkansas

Cervical Cancer yyeqe g

Task Force Now, tell

For mor
Arkansas Department of Health

Cervical Cancer: Prevent it, Treat it, Beat it!

You Can Prevent It, Treat It
and Beat It!

Spread the word! We can fight cervical cancer, but
you have to know the facts:

1. Get a regular Pap test! Women should have a
Pap test within three years after hecoming
sexually active or by age 21

2. Talk to your doctor about HPY (Human
Papillomavirus) and how to avoid it Your
doctor can give you more information about
about HPY testing and the HPV vaccine.

3. stop smoking now! Smoking increases your
chance of getting several cancers including
cervical cancer.

www.ArkansasCancerCoalition.org/cctf.htm!

“Tell a Sister” Tool Kit

can help prevent cervical cancer,
dhat you know!

ation, visit

2008 Facts abeut Corvical Cancor

AT

“TELaSISTER® /| 55

Papillomavirus (HPV)

ical Cancer Awareness Month
R D
L A SISTER

WWICAL CANCER IS ONE OF THE MOST
TABLE AND SURVIVABLE CANCERS
CTING WOMEN TODAY.

ARKANSAS HAS ONE OF THE HIGHEST
\TH RATES FROM CERVICAL CANCER THAN
OTHER STATE IN THE NATION.

CAN CHANGE THIS. TELL YOUR SISTERS, TELL
GIRLFRIENDS TO SEE A DOCTOR, QUIT

KING, EAT A HEALTHIER DIET AND MOST

RTANTLY - - GET A PAP TEST.

MESSAGE IS BROUGHT TO YOU BY THE
NSAS CERVICAL CANCER TASK FORCE.

MORE INFORMATION GO TO THE CERVICAL
(CER TASK FORCE’S WEBSITE AT WWW DOT
NSAS CANCER COALITION DOT ORG.

“Tell a Sister” Tool Kit — TCG developed a toolkit
for the members of the AKA sorority to use during
their 100 Days of Service anniversary. The tool
kitincluded a news release, print ad, radio reader
card, media alert, cervical cancer fact sheet and
other grassroots outreach tools.

Results

On Cervical Cancer Awareness Day at the Capitol,
broadcast and print media covered the event,

15 legislators attended the news conference.

In addition to the 60 legislators who attended
the luncheon, representatives from the staffs

of several others who could not attend joined us
and heard the important messages about cervical
cancer.

TCG ran multiple insertions of the physician

ads in five trade publications. When legislative
committee reviews were conducted in June 2007,
BreastCare’s budget request was approved with

no questions asked. BreastCare and the CCTF were
funded for at least another two years. During those
two years, hundreds more Arkansas women will
have the opportunity to learn about cervical cancer
screening and that the State of Arkansas has a
program that provides this important screening.
Since 2006, the program has provided 15,855 free
Pap tests to women who otherwise would not be
tested. The program also paid for treatment, if
required.
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